
Touring in a small group of like-minded travellers with a  
fabulous female tour guide and activities from spa treatments  
to cooking to shopping and tai chi. Interesting, varied 
itineraries to destinations such as India, Vietnam, China, 
Turkey, Morocco, Peru and Italy.  We guarantee lots of laughs 
with your fellow female travellers of all ages! 

To jump on board and take the ride contact
Aileen Collins  
at TravelManagers Australia
aileenc@travelmanagers.com.au
PH: 1800 22 22 44
www.asiatravelexperts.com

Is this the holiday you’re  
dreaming about? ...

Social Media Solutions
Connect • Share • Create

We offer:
•  Workable social media strategy tailored to 

business objectives
•  Practical solutions for social media 

workplace issues

Consulting • Seminars • Workshops

Contact Anna Cairo for your obligation free 
social media assessment
P: + 61 (3) 9855 1856 | M: 0417 010 877  
E: anna@annacairo.com | www.annacairo.com

The key to building a  
     successful website is in the

planning

WW social media

As the competition for content marketing 
increases, content is getting lost in the 
substantial volumes of information 
available online. Social media can be such 
a powerful sharing tool that content should 
not be randomly posted. Some strategic 
element is required to obtain the best 
results.

What you share or post on social media is 
content whether it is a one-line sentence or 
a link to an article or video. The aim is to 
capture attention, engage with your community 
and focus on your expertise. So what is the 
best way of creating content for social media 
platforms? As a starting point have a plan in 
place and consider the following:

Tailor your content to fit each channel 
– There are over 200 social media platforms, 
each facilitating a different purpose and 
catering to a diverse audience. People want 
different things from Facebook than they do 
from Twitter or Pinterest so each social media 
platform needs to have a tailored message. This 
requires additional work, however, the effort is 
worthwhile.

Don’t forget the ‘Social’ element of 
social media – Some people still think social 
media is a one-way marketing channel and 
overwhelm their platforms with marketing 
and advertising messages. Nothing will scare 
off your community more than advertising. 
Most social media was originally developed 
for personal purposes and as such the ‘social’ 
element should not be neglected. Make content 

fun, engaging and interesting; be creative and 
even controversial.

Produce content for all types of users – 
Catering for your target audience is important 
and a must but so is creating content for 
those you wish to attract. This ideally means 
you entice more traffic to your channels as it 
appeals to a broader audience. Also go beyond 
text. Try creating a video, a podcast or post a 
link to an infographic. People love the visual.

Make clients the content – If you have 
a great story to tell, seek permission and 
broadcast the success. Everyone loves a story 
and it is a great way to demonstrate who 
you are and make an impact that resonates. 
Consider conducting interviews, especially 
video interviews, with not only clients but with 
industry leaders to answer burning questions 
your community may have.

If this seems like something you don’t want 
to do because you don’t have the time or don’t 
enjoy writing, consider investing in a social 
media expert who can advise you on a content 
strategy as well as assist with writing content. 
The most important thing is that once you have 
invested in social media platforms, engaging 
and connecting with your audience is vital. n

Content marketing has developed into one of the primary marketing strategies for social media. ANNA CAIRO 
provides tips for any small business owner who find themselves struggling with the challenges of creating content 
for their social media platforms on a regular basis.

c r e at i n g  c o n t e n t  f o r

social media platforms

ContaCt      Anna Cairo
Business    Anna Cairo Consulting
Phone        +61 (0) 417 010 877
www.annacairo.com 

It’s that Easy! OnlInE 
MarkEtIng 3.0
Wendy Chamberlain   $25.00 printed or 
$12.00 for digital version
Find out how to finally get traction online 
when marketing your business. Wendy 
Chamberlain and 17 other online marketing 
and engagement specialists show you 
step by step how to effectively engage 
and connect with your market online. As 
you turn each page you will discover that 
online marketing and engagement is easy. 
It is just a matter of knowing how. Available 
as a digital download or in printed version 
at www.theonlinemarketingbook.com

A r t i c l e  c o u r t e s y  o f  W o r K i N G  W o M e N ®  M A G A z i N e  –  w w w.wo m e n s n e t wo r k . co m . au


